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OnucaHue

Be6-npuioxenue Artix Loyalty Management — nporpammHoe obecnederne, npegHa3HauyeHHoe ANA YNpaBaeHUs CUCTEMO I0ANbHOCTY TOPTrOBOro NPeAnpPUATUA.
Cepsucsl Artix Loyalty Management “cnosib3ytoTcs 41 BbINONHEHWA CNeAYIOLMX OnepaLmii:

® pasrpaHuyYeHus JOCTyMna CrneLmasmcToB MapKeTUHra K GyHKLMOHaNy,
® co3paHVA U peaaKTUPOBAHUA CXEM NOANBHOCTH,
®  C0o34aHMA U PeAAKTMPOBAHUA KapT KAMEHTOB M CEPTUPUKATOB.

Artix Loyalty Management pa60TaeT COBMECTHO C KaCCOBbIM CEPBEPOM, YTO MO3BONIAET YNPaBAATb pa60T0171 CUCTEM NOANBHOCTUN HE TO/IbKO B OTAE/IbHO B3ATOM
MarasuHe, HO 1 BO Bcel TOpI'OBOVI ceTun.

HacToswee pyKoBOACTBO NpeAHa3HaYeHo Ans paboTbl a4MUHUCTPATOPOB, OTBEYAIOLLMX 33 BbINONHEHME Onepauuil No HacTpoike MO KaccoBOro cepBepa, a TakKe
ANA CNeLVannCToB No MapKETUHTY, BbINMONHAIOWMX NOAFOTOBKY M BeAEHWE aKLyMi 10AIbHOCTM TOProBOrO NPeANpUATHS.

HacTosLee pyKOBOACTBO COAEPKUT MHDOPMALLMIO NO MCNONb30BaHUIO Beb-npunoxkeHus Artix Loyalty Management, Bkntoyas onvcaHue:

YCTAHOBKM U NOAFOTOBKM K paboTe nporpammHoro obecneyeHus,
pasrpaHWyeHus Npas AOCTyNa Noab3oBaTenei K pyHKLUMOHaNY CepBMCa,
BbINO/IHEHUA OCHOBHbIX ONEPaLiA,

NpaBWA 334aHWA U B3aUMOAENCTBMA Pa3/IMYHBIX CXEM /I0ANBHOCTH,
BefleH1A y4eTa KNUEHTOB 1 KapT.

CTaTby CHabKeHbl BHYTPEHHUMM CCbIIKaMM, MO3BO/IAIOLMMU B NPOLLECCe U3YHEeHWUA NMEePEeTH K NPOCMOTPY CONYTCTBYIOLLETO MaTepuana.

Mcnonb3lyemble TepMUHbI

AKLI,VIH— COBOKYNHOCTb ycnosmﬁ, onpegenarowmnx BO3,D.EI71CTBVIe Ha KaccoBbIl YeK CUCTEMbI NOANBHOCTH, Pe3y/bTaTOM KOTOPOro AB/AETCA NpeaoCTaBNeHNE CKUWOKN
WU HayucnexHume 60HyCHbIX 6annos ANA onnatbl nocieayowmx NOKynokK.

NpoaoNKUTENLHOCTb aKLUMKM — MPOMEKYTOK BPEMEHM, 3a4aBaeMblii HA4a/IbHbIMU U KOHEYHbIMU 3HAYEHUAMM AaTbl U BPEMEHM, B MPeAesiax KOTOpOoro akuua
CYMTAETCA aKTUBHOM.

Ycnoeua aKuum — obcToATeNbCTBA UK ,u,eﬁcmmn, NP BbINOJIHEHUU KOTOPbIX aKUUA cpaﬁarblsaeT.

Peaynb'raT AKUMM — HEKOTOpPOE BO3HarpaxkgeHue nokynaTtena, nosiy4aemoe nm B pesynbTaTe BbINO/IHEHUA onpeaeNeHHbIX ,D,el‘;ICTBMl‘;I UK CTeYeHnsA obCToATeNbCTB,
onpeaenieHHbIX YCN0BUAMU aKUUN.

O6bEeKT aKLUU — CYLLHOCTb, K KOTOPOW NPUMEHSAETCA Pe3y/ibTaT akuum (ToBapHas no3uuums, Yek, Habop).
Habop — coBOKynHOCTb TOBApPOB, B pe3y/ibTaTe COBMECTHOTO NMPUOBPETEHMA KOTOPbIX MOKYNaTe/ib NOJy4aeT BO3HarpaxaeHue.

Cxema NoANBbHOCTH (CKUAKK, HauMCneHWe/cnucaHne GOHYCOB, peKknama) — COBOKYMHOCTb B3aMMOCBA3aHHbIX aKLMiA, CrpynnMpPoBaHHbIX Mo 06LemMy npusHaky
BO34ENCTBUA.
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